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Introduction

Introduction

The Marketing Manager is an optional module of ResourceOne. With the Marketing Manager, you

can:

« Usefilters to create contact/activity lists.

« Runreports or output lists you created to Excel, Word/mail-merge, .PDF or .CSV files.

« Create events or pipelines for distribution to employees so they can cross-sell to the contact

lists you created.

« Create lists of products to recommend to contacts using the ResourceOne pop-up.

Glossary of Terms

The following terms will help you understand the Marketing Manager tools.

Term Definition

Contact

Any person or company in ResourceOne.

Prospect

Contacts (commercial or retail) that do not have any open accounts.

Customer / Member

Contacts (commercial or retail) that have or have had atleast one open
account.

Lists Any list that is created using the Marketing List tool to filter contacts by using
defined criteria. All marketing Lists can be re-used.
Activity List List created using the Marketing List tool that are filtered based on

production account fields or pipeline fields.

Contact List

List created using the Marketing List tool that are filtered based on contact
information fields and/or profile fields.

Campaigns Marketing lists are created by the Marketing Manager tool and then imported
into the Campaigns tool for distribution. Campaigns can be used to distribute
a combination of pipelines, events and recommended products to
employees or queues.

Pipelines Pipelines are Opportunities that can be created and distributed to employees
by importing marketing lists and then creating campaigns. More details on
pipelines can be found in the ResourceOne Users Guide.

Events Events can be created through marketing campaigns and distributed to lists
of employees.

Product Lists can be created to identify contacts that qualify for certain products.

Recommendations Once the filters are included and the contact listis created, products can be

recommended to those contacts and those recommendations will be
displayed within the ResourceOne pop-up.
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Introduction

Prepare for the Campaign

Answering the following questions will help you get a clear idea of the kind of campaign you want to
create and how to enter in the correct filters to get the results you want.

What would you like to do?
« Create a list of contacts that meet your defined criteria and print a report?

1. Create a marketing list.
2. Export the list to create a report.
« Create a marketing campaign and distribute pipeline opportunities and/or events for
employees to call on?
1. Create a marketing list if the list does not already exist.
2. Create a campaign and import the list.
3. Create opportunities and events for distribution within the campaign.
« ldentify contacts that qualify for certain products? Present those recommended

products to employees so that they can recommend them during contact
communication?

1. Create alist to identify the contacts you would like to recommend products based on the
rules you define.

2. Create a campaign and import the list.
Define the product recommendation and an optional script for employees to recite while
presenting this new product to contacts.

Defining a list: What type of list do you want to create?
« Contact Information —“l want to see all contacts that live in zip code 78748 or “| want all retail
customers who have a birthday in the month of May”.

« Account / Pipeline Opportunity Information —“| want to see all checking accounts with a
balance greater than $5,000” or “l want to see all opportunities that are currently in the ‘Qualified’
sales stage”.

« Write down the fields that will be used to filter this information down to the targeted list.

Eé? Note: Prior to building the list using the marketing list tool, open a contact record,
pipeline opportunity, or a production account page inside ResourceOne. Look
at the fields displayed on those pages that are relevant to the filters you would
like to apply. Verify that they exist on these pages and take note to what
pages those fields are on. Example: “l want to see all contacts that live in zip
code 78748.” Open a contact record, note that there is a zip code field and it is
found on the contact information page.
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Introduction

Defining a campaign:

« Define alist first - Do | know the filters | am going to use to create my list to market to?

« Who will be responsible for marketing to these contacts? Queued group of Employees,
Employees by branch, role, department, individual few, or all employees?

« Distribution — Do | want to distribute pipeline opportunities and/or events to this set of
employees? What is the product type or product that the pipeline will be created for? What
should the event be named to identify how it was originated and what date/time should it be
scheduled to occur?

Define products to recommend:

o Product list — What products do you want to recommend?
« What parameters define that a contact qualifies for a product to recommend?
Example: “l want to see all contacts that have a Checking account but do not have a Savings

account” — Recommend a Savings account; or “l want to see all contacts that have a checking
account with a balance greater than $5,000” — Recommend a Money Market account.
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Creating a Marketing List

Creating a Marketing List

Marketing Lists can be found and created by going to Marketing > Marketing Lists.

This page displays all marketing lists that have already been created. From this page, you can select
any existing list, open lists and export marketing list data, edit existing list criteria or create a new list.

MARKETING LISTS Q |& R1ADMIN ~

[No Grouping) V| [}

o @ Primary Contacts List Admin, R1 test Contact 03/26/2018
8 o rtuniti

R &  Samsung campaign 1 Admin, R1 test Contact 03/26/2018

2 Queues &  New Marketing Camapign Nokia Admin, R1 test Contact 03/26/2018

& Nokia New Policy Marketing Activity Admin, R1 test Activity 03/26/2018

8 To Do List @ $5K DDA no Savings Admin, R1 test Activity 03/24/2018

A Managed Contacts & May Birthday List Admin, R1 test Activity 03/2312018

@ April Birthday List Admin, R1 test Contact 03/2312018

@ service Center @ Marketing for Beta own pipeline Admin, R1 test Activity 0311212018

& Marketing @ Campaign Status check Admin, R1 test Contact 03/0612018

& i0S contacts list Admin., Morgan Contact 0212812018

RGN S &  Annual Marketing List Admin., Morgan Contact 02/23/2018

Campaigns & Contact update list Admin, R1 test Contact 0212212018

@ Commercial Loan List Admin, R1 test Contact 0212012018

E£ Reports @& DDA Accounts List Admin, R1 test Contact 12/11/2017

Creating a new marketing list

This section provides the information on creating new marketing list.

To create a new marketing list

1. Goto Marketing > Marketing Lists. The Marketing Lists page is displayed.

MARKETING LISTS Q | & RIADMIN ~

[(No Grouping) v @

0 T
: & Primary Contacts List Admin, R1 test Contact 0312612018
TS & Samsung campaign 1 Admin, R1 test Contact 03/26/2018
8 Queues & New Marketing Camapign Nokia Admin, R1 test Contact 032612018
& Nokia New Policy Marketing Activity Admin, R1 test Activity 032612018
O @ $5K DDA no Savings Admin, R1 test Activity 032412018
8 Managed Contacts & May Bithday List Admin, R1 test Activity 03232018
& Apri Birthday List Admin, R1 test Contact 03232013
@ Sorvice Conter & Marketing for Beta own pipeline Admin, R1 test Activity 031212018
# Marketing & Gampaign Status check Admin, R1 test Contact 0310812018
& i0S contactslist Admin,, Morgan Contact 022812018
Mty L @  Annual Marketing List Admin., Morgan Contact 02/23/2018
[E— & GContact update list Admin, R1 test Contact 022212018
& Gommercial Loan List Admin, R1 test Contact 0212012018
EE Reports @ DDA Accounts List Admin, R1 test Contact 12/11/2017
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Creating a Marketing List

2. Click the @ button. The New Marketing List page is displayed.

NEW MARKETING LIST HX

g INFORMATION
NAME:
April Birthday List

OVERVIEW

TYPE: %
Contact List
Activity List
CUSIOMETS WIUT BIFNaays i Api

3. Enter the following information

« Enter the Name of the marketing list

« InType, select the required marketing list: Contact List or Activity List

Ef’ Note: Marketing List can be created in a Contact or Activity List. It is important to
choose the correct type as this will affect how events are distributed and what
fields are available to export.

« Enter a Description of the marketing list.

NEW MARKETING LIST HX

g INFORMATION

NAME: *
April Birthday List

OVERVIEW
TYPE: %
Contact List

DESCRIPTION: %
Customers with Birthdays in April

4. Click the E button.
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Creating a Marketing List

Marketing list criteria options defined
This section provides the information on marketing list criteria options.
Contact Lists Criterion

The following image shows the criteria group in Contact List.

CRITERIA FOR CONTACT LIST: APRIL BIRTHDAY LIST [x]
“ Contacts

Contacts

No criteria selected. View options for criteria in the "Add Contacts Criterion” section below.

ADD FROM: |General Info ‘ \

General Info

Profile Data

Associated Accounts
Associated Opportunities
Quitside Accounts

Owners/Advisors COULETEER REVURRTED| J CLOSE

« General Info —filtered based on the fields from the Contact Information Page fields.

GENERAL CONTACT INFORMATION [ %]
Choose criteria based on simple contact information about your customers or prospects.

FIELD VALUE

[ Contact/Prospect: \ V\
[ Contact Type: \ V\
1 0ptin: \ V\
[ Company Name: \ V‘ ‘ |
o city: ( ol ]
) State: ( v
| Country: \ V\
1 Zip: \ V\ ‘ |
1 Birthdate: fison ) (MMiddiyyyy J

ADD CRITERIA | CANCEL
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Creating a Marketing List

« Profile Data —filtered based on the profile fields from the Contact Profile page (the fields that
you see on this page may vary from our example)

CONTACT PROFILE INFORMATION [ x)
Choose criteria based on custom demographic information on your customers or prospects
|Company_Information v|

FIELD VALUE

COMPANY_INFORMATION

Assets: [= v|
Number of Employees: \: V\
Year Business Started: | v|
Type of Business: [ v|
Notes: [ v|

ADD CRITERIA

« Associated Accounts — will filter based on production accounts and details by allowing you to
add Activity List based filters.

Ef’ Note: As you add activity-based filters to a contact type list, you will see a string build at
the top of the Contact List/Activity List page. You can make edits to this string
using the drop downs that appear as well as remove any addition by selecting the
blue “X” at the top right of the page.

CRITERIA FOR CONTACT LIST: APRIL BIRTHDAY LIST [x]

O Contacts whose Associated Ancoumlare V‘ L)

Associated Accounts

No criteria selected ew options for ¢

ccounts Criterion” section below

ADD FROM: |General Info v
General Info x

Product Type-Specific Details

Associated Contacts

Owners

Referrers

NUMBER RETURNED)| CLOSE
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Creating a Marketing List

« Associated Opportunities — will filter based on pipeline opportunity fields and details by
allowing you to add Activity List based filters.

@’ Note: As you add activity- based filters to a contact type list, you will see a string
build at the top of the Contact List/ Activity List page. You can make edits
to this string using the drop downs that appear as well as remove any addition
by selecting the blue “X” at the top right of the page.

CRITERIA FOR CONTACT LIST: APRIL BIRTHDAY LIST [x]

] Contats whoss Associated Opportunities fore v *

Associated Opportunities
No criteria selected. View options for criteria in the "Add Associated Opportunities Criterion” section below

ADD FROM: |General Info
General Info
Product Type-Specific Details
Associated Contacts
Qwners

Referrers
NUMBER RETURNED| CLOSE

ADD

« Outside Accounts — will filter based on any outside account fields on the profile tab of the
contact record (the information is dependent on manual data entry by users).

CRITERIA FOR CONTACT LIST: APRIL BIRTHDAY LIST o
‘jcmmwhuse ‘Outside Accounts ‘are v‘ *
Outside Accounts
No criteria selected. View option: the "Ad Account e e
ADD FROM: [General Info v|m
NUMBER RETURNED| CLOSE
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Creating a Marketing List

« Owners/Advisors —these fields identify if a user manages or owns a contact

(customer/member) record. This information is to be fed by a core system in the data extracts

and mapped to afield in the ResourceOne database.

USER INFORMATION [ x]
Choose criteria based on general information about users.
[ User: \ V|
| Manager: \ v|
I Branch: \ vl
| Department: \ V|
[/ Role: \ V|

ADD CRITERIA | CANCEL

Activity list Criterion

The following image shows the criteria group in Activity List.

CRITERIA FOR ACTIVITY LIST. MAY BIRTHDAY LIST [ x]
want: ‘and Oppeortunities.
Accounts and Oppol es
No criteria selected. View options for criteria in the "Add Accounts and Opportunities Criterion” section below
ADD FROM: |General Info W
General Info
Product Type-Specific Details
Associated Contacts
Owners
Reforrers NUMBER RETURNEDi CLOSE
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Creating a Marketing List

« General Info - will filter based on the fields from the account page.

NEW CRITERIA [x]
Choose criteria based on general information about accounts, pipelines and referrals.

FIELD VALUE

(I Product Type: \ V|
I Product: \ v|
[ Status: \ v|
(I Balance: \:: v\ | \
[ Sales Stage: \ V|
(1 Campaign: \ V|
(L1 Open Date: \:Is on v\ | MM/ddiyyyy ‘
7 Closed/Lost Date: |Is on | [Mmrddiyyyy |
[ILost Reason: \ v|

ADD CRITERIA | CANCEL

« Product Type-Specific Details — will filter based on product type details. These details are
specific to each product type and are determined by what fields are sent from your Core/Host
system (some fields may look different than the example we have provided).

NEW CRITERIA (x]
phoose criteria based on information specific to the type of financial products of accounts, pipelines and referrals. ‘
|CONSUMER LOANS v
[ Loan Amount: :: V\

(| Average Balance: :: V‘

(] Coordinating FI: \ V\

[/ Interest Paid: \:: V\

[/ Interest Rate: \:: V\

[ Maturity Date: \:Is on V\ |:M!defyyyy
[ Regular Payment Amount: \:: V\

[ Substandard: \ V\

() Term (months): \:: V\

- Zillow: ( v/

ovceL
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Creating a Marketing List

« Associated Contacts — will filter based on contacts that are associated to the accounts or
opportunities by allowing you to add Contact List based filters.

@’ Note: As you add Contact List-based filters to an Activity Type list, you will see a
string build at the top of the Contact List/ Activity List page. You can make
edits to this string using the drop downs that appear as well as remove any
addition by selecting the blue “X” at the top right of the page.

CRITERIA FOR ACTIVITY LIST: MAY BIRTHDAY LIST [ x]

“* Accounts and Opportunities whoss Associated Contacts ‘are v‘

Associated Contacts

No criteria selected. Viey ns for criteria in the "Add Associated Contacts Criterion” section below

ADD FROM: |General Info 1¢
General Info
Profile Data
Associated Accounts

Associated Opportunities

Qutside Accounts —_—
Owners/Advisors CIULATEER MEVURLTED| J CLOSE

« Owners — will filter based on all activities that are owned (opened by) certain employees.

USER INFORMATION [ %]
Choose criteria based on general information about users.

FIELD VALUE

User: \ V\
Manager: \ v\
Branch: \ V\
Department: \ v\
Role: \ v\

ADD CRITERIA | CANCEL
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Creating a Marketing List

« Referrers — will filter based on all activities that are referred by certain employees.

USER INFORMATION [ x]

Choose criteria based on general information about users.
FIELD VALUE

User: | v
Manager: | v
Branch: | v/
Department: | v
Role: | v/

ADD CRITERIA | CANCEL

Ef’ Note: The Marketing Manager will only create lists based on the primary account holder
information.

Adding filter criteria to new marketing list

This section provides the information on adding filter criteria to new marketing list.

To add filter criteria

1. Create a new marketing list using the procedure given in the section Creating a new

marketing list.

2. Inthe new marketing list, hover over the Membership menu option at the top left of the page
and click Edit Criteria.

§  Membership CONTACT LIST: APRIL BIRTHDAY LIST

7 Edit Criteria... , N
NAME: %
OVERVIEW
April Birthday List
o
J TYPE
— |Contact
DESCRIPTION: *
@ Customers with Birthdays in April
4

ATTACHMENTS
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Creating a Marketing List

The Criteria for Contact List/ Criteria for Activity List page is displayed, allowing you to add

the criteria for your list.

CRITERIA FOR CONTACT LIST. APRIL BIRTHDAY LIST

“ Contacts

Contacts

No criteria selected. View options

ADD FROM: |General Info |

for criteria in the "Add Contacts Criterion” section below.

ADD

General Info

Profile Data

Associated Accounts
Associated Opportunities
Qutside Accounts
QOwners/Advisors

NUMBER RETURNED|

3. Select the criteria group and click Add .

A new page is displayed with the field options for the criteria group you selected.

CONTACT PROFILE INFORMATION ]
Choose criteria based on custom demographic information on your customers or prospects
|Employment V|

FIELD VALUE

EMPLOYMENT
Occupation: \ V\
Employer: \ v\

« Annual Household Income: \:>: v:H:SUDDO
Time With Employer(years): \i: V\

ADD CRITERIA CANCEL

4. Select the fields you would like to filter on and define your criteria for the list. Click Add Criteria

@7’ Note: Additional filters can be applied by repeating this step.
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Creating a Marketing List

Now you will see all of the filters you have added on the Criteria for Contact List/Activity List
page. From this page, you can select the blue “X” to the right of each filter to remove any filter

that you do not want.

CRITERIA FOR CONTACTLIST. JULY BIRTHDAY LIST o
“ Contacts
( Expression )
| | @ General Info: ContactiProspect is [Contacts only] 7 v
|and 2| | @ GeneralInfo: Birtndate is in LJuly] 2| v
ADD FROM: |General Info V\
NUMBER RETURNED) i count COPY SQL CLOSE

5. Click Save once you have added and verified your filters.

Ef’ Note: If you would like to see the number of contacts returned from the filters you
have applied, click Count. Click Close to close the Criteria for Contact

List/Activity List page.

Using And and Or conjunctions
You may also group certain filters by selecting the (And) in the drop downs on either side of the filter.

CRITERIA FOR CONTACT LIST: APRIL BIRTHDAY LIST n
“F Contacts
( Expression )
Y @ Profile Data: Annual Housenhold Income >= [50000] 2 v ®
[ana %] [ ay| @ Profile Data: Select Residence is [Rent] 7| v #
ADD FROM: |Profile Data v\m
NUMBER RETURNED) [ count [ copvsal CLOSE
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Creating a Marketing List

And and Or conjunctions can be found in the drop down to the left of the filter. These will fall between
each filter and will help you set your criteria correctly.

CRITERIA FOR CONTACTLIST. APRIL BIRTHDAY LIST

“ Contacts

{ Expression
( vy 4 Profile Data: Annual Household Income »= [50000]

Am: [ ap| @ Profile Data: Select Residence is [Rent]
or

A
<<
"

ADD FROM: |Profile Data V\

NUMBER RETURNED) [ count [ copvsaL CLOSE

Examples:

a. Find all contacts that have a Checking account “Or” Savings account.

Find all contacts that have a checking account with a balance of >= $5000 “And” have a Savings
account with a balance of > $10,000.

Eé'? Note: Within either type of marketing list a user has the ability to “associate”
information. Ina Contact list you can identify the “associated” accounts
and/or opportunities. In an Activity list you can identify the “associated”
contact records. Associated information is controlled by a dropdown that
includes an “are” and “are not” option. Please see examples below of
statements using these options and the information that will be defined:
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Creating a Marketing List

Using are and are not

CRITERIA FOR CONTACT LIST. APRIL BIRTHDAY LIST [ x]
% Contacts whass Associated Accounts ar= \} *
jare |
are not
Associated Accounts
ADD FROM: |General Info v
NUMBER RETURNED)| CLOSE

Contact List:
« Example 1: Contacts whose Associated Accounts “are” DDA.
Definition 1: This will identify contact records that have DDA accounts.
« Example 2: Contacts whose Associated Accounts “are not” SAVINGS
Definition 2: This will identify contacts records that do not have Savings accounts.
Activity List:

« Example 1: Accounts and Opportunities whose Associated Contacts “are/is” Zip Code =
78759.

Definition 1: All associated contacts records to the accounts and/or opportunities where the
contact lives in zip code 78759.

If you begin with an Activity list and want to see contacts that do not own DDA accounts your
statement would look like the one below. To create this list you would select Associated
Contacts “are” and then Associated Accounts “are not”:

« Example 2: Accounts and Opportunities “that have” Associated Contacts whose Associated
Accounts “are not” DDA.

Definition 2: This will define that of the accounts and opportunities identified, select the
contacts who do not own a DDA account.
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Creating a Marketing List

Below is an example of a common, yet more complex contact marketing list and the filters required to
create this list:

Target List: Identify all contacts that are of a retail type who own a DDA account and do not own a

SAVINGS or LOAN or TIME product. With this type of list in mind you will want to break this down
into three different segments.

a. Contacts — Customers that are retail.
b. Accounts — Customers who OWN a DDA type account.
c. Accounts — Customers who DO NOT own a SAV, LOAN, or TIME account.

The screen shots below depict the overview screen of the filter criteria and how they are broken into

the three segments. By selecting the blue arrows on each row of “Associated Accounts” criteria we
can review the filters required to produce the list.

« Contacts — Customers that are Retail

CRITERIA FOR CONTACTLIST: DDA CUSTOMERS AND NO AUTO LOAN [ x]
% contacts
( Expression )
| | @ General Infe: ContactiProspect is [Contacts only] 7 v ®
[mane| [ w2 @ General Info: Contact Type is [Retail only] 2 v #®
[mone] [ w2 |gg Associated Accounts: Accounts "y ‘ BEYE
[ we| [ w2 |m Associated Accounts: Accounts 2 ‘ BE%E 3
ADD FROM: |General Infa v\
NUMBER RETURNED| | count [ copysaL CLOSE

o Customers own a DDA type account

CRITERIA FOR ACTIVITY LIST: NOKIA NEW POLICY MARKETING ACTIVITY

£ Accounts and Opportunities

( Expression )
O [ | @ Generalinfo: Product is [DDA Other]

VARRYE |

ADD FROM: | General Info V\
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Creating a Marketing List

e Customers DO NOT own a SAVINGS, TIME, or LOAN account

CRITERIA FOR CONTACT LIST. CUSTOMERS WITH DDA BUT NO SAV, TIME OR LOAN [ x]
M Contacts whose Associated Accounts |are not N %
( Expression )
| @ Generalinfo: Product Type s [SAVINGS] Va v ®
o || | @ Genera uct Type is [TIME] A JR J
o W | @ Generalinfo: Product Type is [CONSUMER LOANS] Vi v #
ADD FROM: |General Info vm

NUMBER RETURNED] count [ copy sal CLOSE

@ Note: Use of the are not and Or conjunction in this set of filters. Use are not to
include criteria describing an account, opportunity, or other associated object
that a contact you want to retrieve DOES NOT HAVE. By using the Or
conjunction in the example above, you are indicating that you want to find
contacts that have no account that is EITHER Savings, “Or” Loans, “Or”
Time. Having any of these three types of accounts would disqualify the
contact from this list.

Eé'? Note: You would not use the And conjunction to find contacts with none of these
types of accounts. Be careful with the use of And statements to make sure
that you do not create impossible criteria. If you structured your list to find
“Contacts whose Associated Accounts ‘are’ Product Type is Savings ‘And’
Product Type is Loans ‘And’ Product Type is Time”, your list would return no
contacts, because no account can be a Savings account and a Loan account
and a Time account at the same time. Conversely and for the same reason, if
you structured your list to find “Contacts whose Associated Accounts ‘are not’
Product Type is Savings ‘And’ Product Type is Loans ‘And’ Product Type is
Time”, your list would return all the contacts in ResourceOne.

Using is and is not

Marketing filters include additional options of is and is not. When creating filters the default value will
be is. For example, in a contact list if you add associated accounts that are of a DDA product type the
filter will read “Product Type ‘is’ DDA.” This filter will produce a list of contacts that have (or do not
have) associated accounts of a DDA.

The alternative is to use the is not option. If afilter is added using this option the results could change
dramatically. For example, using the same example above, if a user identifies an associated account
that is not a DDA, this list would then identify contacts who own an account that is not a DDA’s.
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Creating a Marketing List

Editing a marketing list

This section provides the information on editing marketing list.

To edit a marketing list

1. Go to Marketing > Marketing Lists. The Marketing Lists page is displayed.

= A=SSOUARCEONE

# Home &

© New LIST
Primary Contacts List

Opportunities
B Samsung campaign 1

12 Queues New Marketing Camapign Nokia

Nokia New Policy Marketing Activity
8 To Do List $5K DDA no Savings

% Managed Contacts May Birthday List

April Birthday List

@ serice Center Marketing for Beta own pipeline

& Marketing Gampaign Status check

i0S contacts list

Ll e Annual Marketing List

Campaigns Contact update list
Gommercial Loan List
E£ Reports

[ XX N X XN NN NN NN]

DDA Accounts List

MARKETING LISTS

Admin, R1 test
Admin, R1 test
Admin, R1 test
Admin, R1 test
Admin, R1 test
Admin, R1 test
Admin, R1 test
Admin, R1 test
Admin, R1 test
Admin., Morgan
Admin., Morgan
Admin, R1 test
Admin, R1 test
Admin, R1 test

[(No Grouping) v
e

Gontact 03/26/2018
Contact 03/26/2018
Contact 03/26/2018
Activity 03/26/2018
Activity 03/24/2018
Activity 03/23/2018
Contact 03/23/2018
Activity 03/12/2018
Gontact 03/06/2018
Contact 02/28/2018
Contact 02/23/2018
Contact 02/22/2018
Contact 021202018
Contact 12/1112017

Q | & RIADMIN ~

2. Click the required marketing list icon () to edit the marketing list. The Contact List/Activity
List page is displayed.

§  Membership CONTACT LIST: JULY BIRTHDAY LIST

# Edit Criteria..,,

Export Membership...
S July Birthday List

D TYPE.

f— [Contact

DESCRIPTION: %
0 Customers with Birthdays in July

ATTACHMENTS

3. Edit the Name or Description of the list.

Ef’ Note: Thelist type is locked once originally saved. If you need to change the type

you will need to create a new list.

4. Hover over the Membership menu option at the top of the page and select Edit Criteria. The
Criteria for Contact List/ Criteria for Activity List page is displayed.
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Creating a Marketing List

5. Inthat page, you can remove, add, or re-group any filter that you like.

CRITERIA FOR CONTACT LIST: JULY BIRTHDAY LIST 0
“ contacts
( Expression )
| @ General Info: Contact/Prospect is [Contacts only] 2 v #
And NP /| @ GeneralInfo: Birtndate is in Luly] Y v 2
ADD FROM: |General Info v
NUMBER RETURNED) count | copysaL CLOSE

6. Click Save.

Marketing Lists - Take Action: What can you do with it?

Now that you have created a marketing list you can:

« Generate reports for viewing or mail merge marketing. Report types come in Excel (.xlIs), Word
(.doc), Comma Separated Values (.csv), or Adobe Acrobat (.pdf).

« Create a marketing campaign to distribute pipelines or events for employees to call on the
contacts from your list.

« Present products for employees to recommend to contacts based on the criteria that has been
defined in your marketing list.

Generating a report from a marketing list

This section provides the information on generating report from marketing list.
To generate a report
1. Goto Marketing > Marketing Lists. The Marketing Lists page is displayed.

2. Click the required marketing list icon () for which you wish to generate report. The
Contact/Activity List page is displayed.

CoreTrac - Version 4.0

ResourceOne - Marketing Manager Guide Page 2-18



Creating a Marketing List

3. Hover over the Membership menu option and click Export Membership . The Export
Membership page is displayed

2 Membership CONTACT LIST: AUTO LOAN CAMPAIGN
/ Edit Criteria...

Export Membership... N

Auto Loan Campaign

o
TYPE.

|Contact

NOTES

DESCRIPTION: %
@ June Auto Loan Campaign
ATTACHMENTS y

4. Select the fields that you would like to see in the report and then click the right arrow button > to
move the field to the Selected: box.

Ef’ Note: You can highlight multiple fields by using the mouse or by holding down the
control (CTRL) button on your keyboard and then clicking on each field with
your mouse. You can also change the field options to report on based on the
Available in: dropdown above the left-hand box.

EXPORT MEMBERSHIP [ x]
CONTACTLIST: AUTO LOAN CAMPAIGN

Select the fields and the format for your exported data

Available in: |Contact Information v| Selected
Customer Number First Name (Contact Information)
Display Name Middle Name Type (Contact Information)
Company Name Last Name (Contact Information)
Contact Type
Salutation
Title
Address 2
State
Zip .
"
Format: | Microsoft Excel { xIs) V|

EXPORT LIST CLOSE
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5. Select the Format of the report you would like to export .

EXPORT MEMBERSHIP [ %]
CONTACTLIST: AUTO LOAN CAMPAIGN

Select the fields and the format for your exported data

Available in: |Contact Information v Selected

Customer Number First Name (Contact Information)
Display Name Middle Name Type (Contact Information)
Company Name > Last Name (Contact Information)
Centact Type Address 1 (Contact Information)
Salutation City (Contact Information)

Title State (Contact Information)

Address 2 Zip (Contact Information)

Country Email 1 (Contact Information)

Email 2 Home Phone (Contact Information)
Work Phone

Mobile .

lr

Format: |Microsoft Excel (.xIs) v

EXPORT LIST | CLOSE

6. Click Export List . The report gets generated

7. You can Open, Save or Cancel the report.

De you want to open or save ExportedList.ds from 10.183.141.237 Open Save (¥ Cancel
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Creating a Marketing Campaign

Creating a Marketing Campaign

Marketing Campaigns is located in Marketing > Campaigns.

The Campaigns page displays all campaigns that have been created and details for those campaigns.

Creating a new campaign

This section provides the information on creating a new campaign.

To create a new campaign

1. Goto Marketing > Campaigns. The Marketing Campaigns page is displayed.

= A=souAcsoNE MARKETING CAMPAIGNS Q | & R1ADMIN ~

# Home <o [(No Grouping) |
o e [ e e et e creveo
7 «  Commercial Loan Campaign Contact Admin, R1 test v 040912018
Opportunities & Auto Loan Campaign Contact Admin, R1 test 2 04052018
42 Queues < Consumer Loan Campaign Contact Admin, R1 test @ 03/20/2018
st Sanpshot Check for commercial Contact Admin, R1 test < 03/29/2018
5 Tl < Activity Campaign Contact Admin, R1 test @ 03/20/2018
& Managed Contacts < May Gampaign Gontact Admin, R1 test v 03292018
@ Service Center s camp 11 Contact Admin, R1 test < 03/26/2018
st Samcamp Contact Admin, R1 test < 03/26/2018
# Marketing st Campaign-re-test Contact Admin, R1 test v 03/26/2018
Markating Lists « Campaign-26 Contact Admin, R1 test v 032602018
& Nokia Camapign Activity Adrmin, R test 0312612012
Campaigns & Apil Campaign Contact Admin, R1 test v oyzsnote
2. Click the button. The New Campaign page is displayed.
NEW CAMPAIGN (=] x
= CAMPAIGN DATA
OVERVIEW NAMFE‘I: *
April Campaign
TYPE: *
Contact v|
COST.
{ |
DESCRIPTION:
& 7/ US AsaA B8 B8EY (he [up |[zoom

Campaign in the month of April|
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Creating a Marketing Campaign

3. Enter the following information:

« Enterthe campaign Name.

« Select the Type of campaign: Contact, Activity.

« In Cost, enter how much the campaign cost. This is an optional field and will only display in

the Campaign Summary report.

« Enter a Description of the campaign.

4. Click the button to save. Once saved, you will see additional options to complete the

campaign for recommending products.

The Overview page displays the name and the description of the campaign you have created.
The Distribution Details section will also allows you to launch the campaign once the
distribution methods and campaign items have been completed. This page also displays the
number of users included in the campaign, pipelines, events, whether to distribute to users or
queues, the number of products recommended in this campaign, and whether or not to refresh
this marketing campaign automatically (you can select a Daily, Weekly, Monthly option and the

specific list tied to the campaign).

CAMPAIGN: APRIL CAMPAIGN
= | CAMPAIGN DATA

HX

NAME1: %
April Campaign

OVERVIEW

2
&t TYPE:
Dermeuron  (Contact
cost.

CAMPAIGNITEMS  DESCRIPTION: %

- QR == b / US AsaA B R &3 [a 16px | [Zoom
o Campaign in the month of April|

CAMPAIGN STATS  DIGITAL MAILER

DISTRIBUTION DETAILS

Launched On: (Gampaign cannot be distributed. No Contacts were selected

Target Audience:
Total number of activities/contacts targeted in this campaign

Campaign Pipelines and Events:

Number of users included in campaign

Number of pipelines and events included in campaign.

Distribute pipelines and events to users or queues?

Product Recommendations:

Number of products recommended in this campaign

Show recommended products to all users, or only to distribution list?

Campaign Status:
Is campaign currently active?

Auto-refresh:
Refresh distribution list automatically?
Refresh using No list

0

0
Pipelines: 0 Events: |0
Selected Users v

<<
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Creating a Marketing Campaign

5. Click the Distribution tab to add a marketing list or run an advanced exported report.

CAMPAIGN: APRIL CAMPAIGN

H X

E=] LI T YINE USERS BY RULE USERS

ATTACHMENTS

]

CAMPAIGN STATS

S Q& 5> 10 Contact Type v
a, | | Jconmct __Jcowmorree D |WORKPHONE
1 No contacts have been assigned to this campaign.
DISTRBUTION
«
AMPAIGN ITENS
U
NoTES

6. Click the i‘? button to import a list that you have created from the marketing lists tool. The

Select Marketing List page is displayed.

Ef’ Note: A Contact Type campaign will allow you to select Contact Lists and an
Activity Type campaign will allow you to select Activity Lists.

SELECT MARKETING LIST =]
1 .S
& testing event queues 09/22/2015 -
@ Test List for Event Queue 08/31/2015
& Test 08/112/2015
@ Auto Loan Campaign 06/29/2015
@ Auto Loan Promotion Letter 06/04/2015
@ DDA Customers and No Auto Loan 06/03/2015
# Adding Contact Filters 05/24/2015
@ New Filters 05/22/2015
@ Test Adding Filters 05/20/2015
@ test NET Upgrade 05/18/2015
& test for FNBO 04/07/2015 i
<1> | Page 10f1 | ltems1-00f0
SELECTED LIST
uisT:
|Contact List: DDA Accounts |
DESCRIPTION
‘Acwums with DDA
4

7. Select the marketing lists and click Add Contacts .

A dialogue box will identify how many contacts have been imported into the campaign.

156 contact added to campaign.

Ef’ Note: Your number may differ slightly for two different reasons. Contacts that have
Opted Out will not be included in the campaign and duplicate occurrences of

contacts will also be removed.
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Creating a Marketing Campaign

Once the contacts have been selected, you will see a list of contacts that have been selected
for this campaign.

OVERVIEW

g,

DISTRIBUTION

O
CAMPAIGN ITEMS
(i
NOTES

ATTACHMENTS

i

CAMPAIGN STATS

CAMPAIGN: APRIL CAMPAIGN (= 4

DIEY (o RREY ) USERS BY RULE USERS

Q&:E>1M [Contact Type v\
L T onmer — Comerme i e worrrone |

B Contact Type : Retail (Showing 50 of 156 items. Group continues on the next page.) -

£ Aaron, Hank henry Retail CIS0007 (830) 326-9106
£ Abemathy Jr, James Retal 070160 512-565-1234
2 Abemathy, James B Retail 3677097 (512) 555-1111
£ Abrahms, Jenny Nicole Retail 081579 434-444-2421
£ Adams, Brian Retail 353730 512-565-0999
£ Adams, Julie P Retail 932051 (512) 555-1212
£ Adkins, Rodney Retail 735866 512-787-0110
£ Al Muhammad Retail CIS0058 (830) 310-7770
& Allen, Daron Retail 113990 (817)346-6161
2 Alster, Lynne Retail 719964 555-8964

£ Anderson, Nicholas Retail 703313 579-8963

£ Andretti, Mario Retail £99C1288-075

£ Andretti, Mario outiookmiddle Retail CIS0026 (830) 420-8963
£ Anthony, Susan Retail 5555555 5102342370

2 Amstrong, Henry Retail CIS0038 (830) 291-0932
£ Amstrong, Kristin Retail 1 555-1212

£ Amstrong, Lyle Retail 9 (512) 867-9276
2 Amold, Jim Bob Retail 392359 555-1212

2 Amold, Jim M Retail 698378 555-1212

2 Baldwin, Alec Retail 12 559-734-9224
<1234> | Page1of4 | ltems 1-50 of 156

8. Click the Users by Rule tab to add the users to the campaign.

9. Select the Department or Role from the dropdown and click Add Rule. Multiple rules can be
added to include different users.

Eﬁ’ Note: When using snapshot recommendations, if a rule for the “Teller Role” is

added, then access to view recommendations for a campaign are
automatically granted to new tellers that are hired.

CAMPAIGN: APRIL CAMPAIGN

n DISTRIBUTION LIST (IS=:83:=3 g NI/R=3 USERS

o

NOTES

0

ATTACHMENTS

i

CAMPAIGN STATS

OVERVIEW m [New Accounts v\ \Any role v\ ADD RULE | DELETE SELECTION

g DEPARTMENT ROLE
1 O Any Teller
DISTRIBUTION
L Customer Service Any
O New Accounts Any
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Creating a Marketing Campaign

10. Click the Users tab to add users directly.

DISTRIBUTION LIST USERS BY RULE @

CAMPAIGN: APRIL CAMPAIGN

HX

g,

DISTRIBUTION
<t
CAMPAIGN ITEMS
[
NOTES

i

ATTACHMENTS

it

CAMPAIGN STATS

& UEIET

No records to display.

<15 | Page1of1 | ltems1-00f0

[search Q, |[Role

VI W)

11. Click Add Users . The Select User page is displayed.

SELECT USER

BRANCH

BR
Branch-123
Comell
Courtland
Dryden
East Hill
Genoa
Lakeway
Lexington
Main

Mike's Branch
Odessa
Sycamore

; |

DEPARTMENT:

_ROLE

_ USER NAME!

hall

V|

SEARCH

CLOSE

12. Search the users through Branch/Department/Role/User Name.
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Creating a Marketing Campaign

13. Select the users from the result list and click Add Selected .

SELECT USER

BRANCH: DEPARTMENT: ROLE: USER NAME!

5| |LasT NaME FIRST NAME BRANCH DEPARTMENT

et ew s fmosws oo |
I N L S . SN .
BOCE T a—. e wemw[imone
o towe
B0

(o8 o Laam
: an |

I
ﬂn William East Hill Personal Lending Loan Officer

ADD SELECTED AND CLOSE ADD SELECTED CLOSE

“

v] [ v] [Loan Officer v] [

@ Note: Select the Add Selected and Close button if you wish to close this page
after selecting the users.

14. Click the button to save.
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Creating a Marketing Campaign

Campaign Items

Now that the contacts and users have been selected for the campaign, you can either:

« Create Pipelines and/or Events to distribute to the users you have selected.

« You can also add Product Recommendations to be displayed for employees either via the
ResourceOne pop-up or the users doing a contact search and selecting the Recommend

products icon at the top of the Search Contacts page.

= A=SOURCEONE MARKETING CAMPAIGNS

# Home YOU SEARCHED FOR: ADAMS
ABOUT 3 RESULT(S) (0.046 SECONDS) ALL ~

© New

& RIADMIN ~

Home Phone TaxD
Opportunities.

&a

[ 30

@ Sevice Center
* Marketing

Marketing Lists

& My Profile

Creating Pipelines

This section provides the information on creating pipelines.
To create pipelines

1. Goto Marketing > Campaigns. The Marketing Campaigns page is displayed.
<t

2. Click the required campaign icon ( ) to add pipeline. The Campaign page is displayed.

3. Click the Campaign Items tab. The Pipeline and Events page is displayed.

CAMPAIGN: APRIL CAMPAIGN HX
g LSRR 302 ) PRODUCT RECOMMENDATIONS EMAIL TEMPLATE
[, PIPELINE
a, [No pipeline template set SET PIPELINE...
EVENTS
DISTRIBUTION
(] ADD EVENT.
T [ 7
CaMPAIGNTEMS  No events have been assigned to this campaign
D
NOTES

CAMPAIGN STATS
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4. Click Set Pipeline.The Campaign Pipeline page is displayed.

@ Note: By creating a pipeline template you will auto generate opportunities for your
selected users. The opportunities will appear on their pipeline list.

CAMPAIGN PIPELINE 0
PRODUCT *
SAVINGS “ |Regular Savings V%
USE QUEUE Direct Deposit
Investor Money Market
Regular Savings
NOTE. Regular Savings Money Market
Roth IRA Savings
Savings Club

Share Savings

Special Savings

Super Savings Money Market
Youth Savings

5. Select the Product Type and Product that you would like to create the pipeline for.

6. Select the Use Queue checkbox and the branch that you would like to distribute these pipelines
to or leave the checkbox unselected to distribute to the users you have already selected .

E:{? Note: To use the queue functionality your institution must have active referral
queues created.

7. Enter a Note to the pipeline to indicate any other specific information relevant to this

opportunity.
CAMPAIGN PIPELINE o
PRODUCT ®*
CONSUMER LOANS | |Auto Loan v
USE QUEUE
\Any Branch £

NOTE!
Auto Loan Pipeline from Campaign|
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Creating a Marketing Campaign

Click Save. The pipeline will be saved and you will now see the pipeline product type and
product added to the Campaign Items page.

Ef’ Note: If you need to edit the pipeline,click Edit Pipeline or just clear out the pipeline

by clicking Clear.

OVERVIEW
=2
<1
DISTRIBUTION

st
CAMPAIGN ITEMS
[
NOTES

0

ATTACHMENTS

i

CAMPAIGN STATS

CAMPAIGN: APRIL CAMPAIGN

[ S BL1 .U e 20 S K] PRODUCT RECOMMENDATIONS EMAIL TEMPLATE

PIPELINE

H X

|CONSUMER LOANS > Auto Loan

I EoimPiPELINE

EVENTS

& (I
Ve e

No events have been assigned to this campaign

<1> | Page1of1 | Items 1-00f0

Ef’ Note: The opportunities that exist on a user’s pipeline list will be referred by the

name of the marketing campaign. This will help identify where the opportunitiy
originated from.
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Creating events to the campaign
This section provides the information on adding events to campaign.
To add events

1. Goto Marketing > Campaigns. The Marketing Campaigns page is displayed.
<t

2. Click the required campaign icon (| ) to add event. The Campaign page is displayed.

3. Click the Campaign Items tab. The Pipeline and Events page is displayed.

H CAMPAIGN: APRIL CAMPAIGN HX
En [ S BL1 .U e 20 S K] PRODUCT RECOMMENDATIONS EMAIL TEMPLATE
Sy PIPELINE
= [CONSUMER LOANS > Auto Loan J| Eoir PiPELINE ..
= EVENTS
DISTRIBUTION
q ADD EVENT...
¥ T
CAMPAIGN TEMs  No events have been assigned to this campaign
[
NOTES
ATTACHMENTS
i
CAMPAIGN STATS
<1> | Page10f1 | Iltems 1-00f0

4. Click Add Event. The New Event page is displayed.

NEW EVENT x|
SUBJECT %
| J
USE QUEUE: ) |
\ v v
TYPE: &
|2x2x2 Follow-up (2 day) v
START %
[3/2312018 &0/ 1:30 PM o]
END: %
|3/2312018 0 2:00 PM o]

NO
ALL DAY EVENT

SYNC TO QUTLOOK
NOTE

REE

b / us AaaA B B &3% [Timshew. [16px | [Zoom

CoreTrac - Version 4.0

ResourceOne - Marketing Manager Guide Page 3-11



Creating a Marketing Campaign

5. Enter the following information

« Enterthe Subject of the event

« Select the Type of the event

« Select the User Queue.

« Select the branch.

« Select the Start date and time of the event

« Select the End date and time of the event.

« Select Yes in All Day Event if the event is for one full day.

« Select Yes to Sync to Outlook if notification has to be sent to user's outlook account.

Ef’ Note: In order for data to sync correctly to all recipients, each user must be assigned
the Sync to Outlook permission via the Administration options.

6. Click Save.

You will see the event populate in the Campaign Items page. If you would like to add additional
events, repeat the above steps.

CAMPAIGN: APRIL CAMPAIGN H x
o [t a2 L] PRODUCT RECOMMENDATIONS EMAIL TEMPLATE
OVERVIEW PIPELINE
3, [CONSUMER LOANS > Auto Loan | eoimPiPELNE
EVENTS
DISTRIBUTION
[#] ADD EVENT...
< I S
CAMPAIGN ITEMS ©  CoreTrac Email 2x2x2 Follow-up (2 day) 3/23/2018 1:30:27 PM
[
NOTES

ATTACHMENTS

it

CAMPAIGN STATS

<1> | Page 1of1 | ltems1-10f1
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You can distribute the events to Queues if your institution has calling queues created. Calling queues
are not tied to a specific product, but are given access to by Role and Department. You have several
options to identify how you send these events to a queue. See the following image:

NEW EVENT 0
SUBJECT: %
Spring Promo Event
USE QUEUE:
Conventions -> Events, W ||All Branches [ v
TYPE: % Brnc =
ontact Branc!

Call Back BR
START: * Cornell
3/23/2018 IA,g)EaSI Hill

Lakeway
END: % Main
3/23/2018 #[200PM [©]
B o

ALL DAY EVENT

SYNC TO OUTLOOK

NOTE:
QRESEE Db/ US AnaA B R EES [Tmarow. [0 [Zoom

You can distribute these events to all branches or a specific branch or even to the Contact Branch or
Activity Branch (contact branch appears in contact type campaigns and activity branch appears in
an activity type campaigns). If you use either of these options you will distribute the event to the
branch assigned to the contact or account (this data is required from your core system).

Adding Notes to the campaign

This section provides the information on adding notes to the campaign

To add notes

1. Goto Marketing > Campaigns. The Marketing Campaigns page is displayed.

2. Click the required campaign icon ) to add event. The Campaign page is displayed.
3. Click the Notes tab. The following page is displayed.

CAMPAIGN: APRIL CAMPAIGN HX

"] Read View /| [(No Grouping) v
OvERVE £ RELATED ENTITY |DELETE
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4. Click the button. The New Note page is displayed.

L) NEW NOTE
 April Campaign
DETAILS

SUBJECT. %
Savings Promotional Campaign

KR E =

b 7 U S AgaA

= BB SE¥ A
[This is a call campaign for savings promotion|

| 16px | |Zoom

PRIVATE

| LTI

5. Enter the following information

« Enter a Subject of the note
« In Text, enter the contents of the note.

« InPrivate, select Yes to display this note only to the owner.

6. Click the E button. Once saved, you will see the note added to the Notes page.

H CAMPAIGN: APRIL CAMPAIGN
E=| (e)

HX

|Read View
OVERVIEW [ [note
TJ SAVINGS PROMOTIONAL CAMPAIGN
%l This is a call campaign for savings promotion
Admin, R1 test 3/23/2018 1:21:22 PM

DISTRIBUTION

D
NOTES

0

ATTACHMENTS

i

CAMPAIGN STATS

<1> | Page1of1 | Items 1-10f1

| |(No Grouping)

v/ [D W
o
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Adding attachments to the campaign

This section provides the information on adding attachments

To add attachment

1. Go to Marketing > Campaigns. The Marketing Campaigns page is displayed.

«

2. Click the required campaign icon (

) to add event. The Campaignpage is displayed.
3. Click the Attachments tab. The following page is displayed.

CAMPAIGN: APRIL CAMPAIGN (=] x
=] f. [(No Grouping) /|
OVERVIEW [ |

T - A N L=
No attachments to display.
= |
<=1
DISTRIBUTION

<
CAMPAIGN ITEMS
o
0
NOTES

i

ATTACHMENTS

it

CAMPAIGN STATS

4. Click thel @ button. The New Attachment page is displayed.

NEW ATTACHMENT

NEW ATTACHMENT HX
s April Campaign

DETAILS

NAME: %

FILE: %

| Choose file | Ne file chosen

DESCRIPTION: %

REESEE Db/ US AzaA B B &E % [ TmesNew

16px | [Zoom

. No |
PRIVATE (DISPLAY ONLY FOR OWNER)

Attach to all Campaign Contacts
. No |

Enter the Name of the attachment.

Browse the file to be attached.
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7. Enter a Description of the attachment.
In Private, select Yes to display this attachment only for the owner.

In Attach to all Campaign Contacts, select Yes to add this attachment to all campaign
contacts.

10. Click the E button.
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Recommend Products to Contacts

Recommend Products to Contacts

With the Marketing tools, users with the appropriate permissions will have the ability to use
Marketing Lists to create filtered sets of contacts in which to recommend products. Afterthe
criterion is set for the filtered list, a user can create a Marketing Campaign to push out those
recommended products to selected employees or all employees to view and recommend as the

contacts visit your institution.

Product Recommendations can be displayed for all employees either by the ResourceOne pop-up or

E
by doing a contact search and selecting the Recommend products icon at the top of the Search

Contacts page.

= RA=SOURCEONE

# Home
ABOUT 3 RESULT(S) (0.343 SECONDS)

O New

Opportunities & Bob Adams

{ Q 12345 Main Austin, TX 78759
53 bob@email.com
W 512-467-8989

42 Queues

& To Do List

& Managed Contacts

@ service Center

# Marketng - IR
Marketing Lists
Campaigns

E£ Reports

W Resources

o Administration

& My Profile

(@ sign off

BArTEAN

MARKETING CAMPAIGNS Q

& RIADMIN ~

YOU SEARCHED FOR: ADAMS

v

| | © 546 Fantastic Ln Austin, TX 78701
i | =2 BrianA@email.com

1| W 512-555-0999

i | W (512) 555-0010

{ | ssn:ass85-7767

Q 345 Jump St Austin, TX 78101
3 jadams@hotmail.com

W (512) 565-1212

U (512) 555111

SSN: 000-00-0000

B8 5 @

= RA=SOURCEONE

# Home
ABOUT 3 RESULT(S) (0.046 SECONDS)

O New

Contact Email Address Work Phone Home Phone Tax ID
CLRITIES 2ms, Sob bob@email.com 12345 Viain Austin TA78752 5124678989 ©w &= B
42 Queues

548 Fantastic Ln Austin, T 7. \512.555:0098 10 6 ©w = B
& To Do List

345 Jump StALstin TX78101 & nE e

i

% Managed Contacts ==

@ service Center

¥ Marketing
Marketing Lists
Campaigns

E£ Reports

W Resources

o Administration

& My Profile

ALL v

MARKETING CAMPAIGNS

Q

& RIADMIN ~
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Creating a marketing list to recommend products

This section provides the information on creating marketing list to recommend products.

To create a marketing list

1. Go to Marketing > Marketing Lists. The Marketing Lists page is displayed.

= A=SOURCEONE

Opportunities.

42 Queues

& To Do List

3 Managed Contacts

@ Service Center

w* Marketing
Marketing Lists
Campaigns

E£ Reports

MARKETING LISTS

Q | & RIADMIN ~

(NoGrowing v
& Primary Contacts List Admin, R1 test Contact 03/26/2018
@ Samsung campaign 1 Admin, R1 test Contact 03/26/2018
& New Marketing Camapign Nokia Admin, R1 test Contact 03/26/2018
& Nokia New Policy Marketing Activity Admin, R1 test Activity 03/26/2018
& $5K DDA no Savings Admin, R1 test Activity 03/24/2018
@ May Birthday List Admin, R1 test Activity 03/23/2018
@ April Birthday List Admin, R1 test Contact 03/23/2018
&  Marketing for Beta own pipeline Admin, R1 test Activity 03/12/2018
& Campaign Status check Admin, R1 test Contact 03/06/2018
@ i0S contacts list Admin_, Morgan Contact 02/28/2018
& Annual Marketing List Admin_, Morgan Contact 02/23/2018
@ Contact update list Admin, R1 test Contact 02/22/2018
@ Commercial Loan List Admin, R1 test Contact 02/20/2018
@ DDA Accounts List Admin, R1 test Contact 12/11/2017

2. Click the

&

button. The New Marketing List page is displayed.

NEW MARKETING LIST HX
2 INFORMATION
OVERVIEW s
v $5K DDA no Savings
TYPE: *
Actiity List v

DESCRIPTION: %
List of all contact that have a balance of 5K or greater and do not have a savings account

3. Enter the following information

« Enterthe Name of the marketing list

o Select

the Type of list you would like to create: Contact or Activity.

Ef Note: The List type you select will determine what criteria filters will be available on

the Edit Marketing List page. If you would like to recommend a product for
contacts that have a Checking with a balance of greater than $5000, but no
Savings account, you will want to select Activity.

« Enter a Description for the marketing list.
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4. Click the E button.

|__—i}’ Note: For more detailed instruction on how to build a list and definitions of the list
types, please seethe Creating a new marketing 1ist section of this

guide.

5. Hover over the Membership menu option at the top left of the page and select Edit Criteria.

ACTIVITY LIST: $5K DDA NO SAVINGS

£ Membership

/ Edit Criteria...

NAME: *
OVERVIEW

$5K DDA no Savings

o

J TYPE

NOTES |Activity
DESCRIPTION: %

1] List of all contact that have a balance of $5K or greater and do not have a savings account
ATTACHMENTS Y.

The Criteria for Contact List/ Criteria for Activity List page is displayed, allowing you to add

the criteria for your list.

CRITERIA FOR ACTIVITY LIST: $5K DDA NO SAVINGS 0
Accounts and Opportunities
Accounts and Opportunities
No criteria selected. View options for criteria in the "Add Accounts and Opportunities Criterion” section below
ADD FROM: |General Info v
1 General Info |
Product Type-Specific Details N
Associated Contacts
Qwners
[Referrers NUMBER RETURNED CLOSE
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6. Click Add once you have selected the criteria

|E? Note: Definitions of the criteria groups can be found in the Marketing List portion of

this document.

7. Select the fields you would like to filter on and define your criteria for the list. Click Add

Criteria.

NEW CRITERIA

Choose criteria based on general information about accounts, pipelines and referrals

FIELD VALUE

 Product Type: |i|5 V\

Available: Selected

BROKERAGE - BUSINESS RELATIONS LEADS -

COMMERCIAL CHECKING

COMMERCIAL LOANS

CONSUMER CHECKING

| CONSUMER LOANS - | -
[ Product: |i\s V\
[ Status: | v\
I Balance: |> v| |$5000] |
(I Sales Stage: | V\
1 Campaign: | v\
|| Open Date: |:\s on v:”:mm,gg.‘yyyy \
(I Closed/Lost Date: |:\5 on V:H:MM‘-‘ddiyyyy \
(I Lost Reason: | v\

ADD CRITERIA | CANCEL

8. Once you have added your criteria, you will see all filters you have added. From this page, you
can select the blue “X” to the right of each filter to remove any filter that you do not want.

CRITERIA FOR ACTIVITY LIST: $5K DDA NO SAVINGS [ x]
& Accounts and Opportunities

( Expression )
(=] ‘ V\ @ Product Type-Specific Details: Average Balance > [$5,000.00] Y |' V\ *
o [And V‘ ‘ v‘ @ General info: Product Type is not [SAVINGS] ra v‘ F 3

ADD FROM: |General Info

v
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You can/may also group certain filters by selecting the “(“ and “)” in the drop downs on either side
of the filter. And and Or drop downs will also fall between each filter to help you set your criteria
correctly.

CRITERIA FOR ACTIVITY LIST: $5K DDA NO SAVINGS [ x]

5 Accounts and Opportunities

( Expression
[« @ Product Type-Specific Details: Average Balance » [$5,000.00]

200 W] | @ General Info: Product Type is not [SAVINGS]
And

cle
LA

ADD FROM: |General Info VI

NUMBER RETURNED) | count | copysal CLOSE

9. Click Save once you have added and verified your filters.
Examples:

« Find all contacts that have a Checking account “Or” Savings account

« Find all contact that have a checking account with a balance of > $5,000 “And” have a Savings
account with a balance of > $10,000.

Editing a marketing list for the recommended products

This section provides the information on editing marketing list.

To edit a marketing list

1. Goto Marketing > Marketing Lists. The Marketing Lists page is displayed.

= AESOLACEONE MARKETING LISTS

Q | & RIADMN »

# Homs |NoGrouging) W
O 7 B S
@ Primary Contacts Lst Admin, R1 test Contact 03/26/2018
) Opportuntt
AGzimis @ Samsung campaign 1 Admin, R1 test Contact 03/26/2018
3 Quaues 0 & NewMarketing Camapign Nokia Admin, R1 test Contact 03/26/2018
@ Noiia New Policy Merketing Activity Admin, R1 test Activity 03/26/2018
B & 95K DDA no Savings Admin, R test Aty 03242018
8 Managed Contacts & May Birhday List Admin, R1 test Activiy 03/23/2018
&  Apil Birthday List Admin, R1 test Contact 032312018
9 Senie Cener D @ Marketing for Beta own pioeline Admin, R1 test Activity 031212018
 Marketing @ Campaign Starus check Admin, R1 test Contact 03/06/2018
& 108 tontacis st Admin., Morgan Contact 022812018
ey bk @& Annual Marketing List Admin., Morgan Contact 0212312018
Campaigns @ Contartupdate st Admin, R1 test Contact 0212212018
§ Commercial _oan List Admin, R1 test Contact 02/20/2018
E Reports & DDA Accounts List Admin, Rf test Contact 12412017
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2. Click the required marketing list icon () to edit the marketing list. The Contact List/Activity
List page is displayed.

$ Membership
/Edltcmenam » .

ACTIVITY LIST: $5K DDA NO SAVINGS

NAME: %
$5K DDA no Savings
) TYPE

e Activity

OVERVIEW

DESCRIPTION: %

@ List of all contact that have a balance of $5K or greater and do not have a savings account
XTTACHMENTS

3. Edit the Name or Description of the list.

Eﬁ Note: Thelist type is locked once originally saved. If you need to change the type
you will need to create a new list.

4. Hover over the Membership menu option at the top of the page and select Edit Criteria . The
Criteria for Contact List/ Criteria for Activity List page is displayed
5. Inthat page, you can remove, add, or re-group any filter that you like.
CRITERIA FOR ACTIVITY LIST: $5K DDA NO SAVINGS o
Ej Accounts and Opportunities
( Expression )
[~ @ Product Type-Specific Details: Average Balance > [$5,000.00] Y ‘J‘ F3
‘@| |:V\ @ General Info: Product Type is not [SAVINGS] Y \:v\ F3
ADD FRCM: |General Info v|

6. Click Save.

CoreTrac - Version 4.0

ResourceOne - Marketing Manager Guide Page 4-7



Recommend Products to Contacts

Creating a marketing campaign to recommend products

Marketing Campaigns is located in Marketing > Campaigns.

The Marketing Manger can prompt your employees to recommend products to contacts as they work
with them. This feature can be accessed from either the contact search page when you look up a
contact or if your institution has the ability to send ResourceOne the appropriate information, a pop-up
window can be triggered to appear from another internal application, such as a Teller platform.

Product recommendation example:

SNAPSHOT 0
8 Armstrong, Henry SHenryamstrong@Aol.Com  "(830) 2010032 ' (830) 451-4724
RECOMMENDATIONS | OPPORTUNITIES | MARKETING TRACKER @ @2 0 oR 8

Would you be interested in leamning how you can
earn points for exciting special promotions and
discounts at national and local retailers just by
making minor changes to your existing accounts
with us? You can earn 500 RewardsNow Points

ust for signing up.interested in learning how you
can earn points fs? You can eamn 500

NEW OPPORTUNITY

From the Recommendation tab employees can:

View products that should be recommended to the contact based on certain criteria defined by
the Financial Institution.

Use the suggested script to appropriately recommended products.

Send a referral or create a pipeline for the recommended product.

This action creates a new opportunity and removes the recommendation from the snapshot
window.

Identify that the contact has requested to be reminded at a later date.
This action hides the recommended product until the period of time selected has elapsed.
Indicate that the contact is currently not interested and has declined the offer.

This action creates a Lost Lead on the contact record for the recommended product and
removes the recommendation from the snapshot window.

Using the icons in the upper right create a new Event, Task, Note or Case for the contact (or
open the contact record using the icon in the upper left comner).
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From the Opportunities tab employees can:

« Review all active opportunities open for the contact.

« Add new opportunities for any additional products and services.

SNAPSHOT 0

3 Armstrong, Henry =Henryarmstrong@Aol Com  "2(830)291-0932  '2(830) 451-4724
@ @

c1
B
)

RECOMMENDATIONS OPPORTUNITIES MARKETING TRACKER

Referral Queue for Email Notification
Personal High Perf Checking $500.00

Status: In Progress

test
Group Fund $350.00

Status: In Progress

fest

Brokerage Services $110.00

Status: In Progress Forecast Date - 11-Jul-17

t, brooker
Mutual Fund $0.00

Status: In Progress

yadav, Vandana
Brokerage Services $0.00
Status: In Progress

From the Marketing Material Tracker tab employees can review any attachments added by a
marketing campaign.

SNAPSHOT [ x]
8 Martin, Paul 95507349224 0
RECOMMENDATIONS | OPPORTUNITIES | MARKETING TRACKER @ 20 oo

26 Mar Tracker
hh
2018
Added By Admin, R1 test
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Creating a new campaign for recommended products

This section provides the information on creating a new campaign.

To create a new campaign

1. Goto Marketing > Campaigns. The Marketing Campaigns page is displayed.

MARKETING CAMPAIGNS Q, | & RIADMIN ~

# bome = [oGrowng |
© New [ [camPAIGN OWNER ACTIVE |GREATED
< Commercial Loan Gampaign Contact Admin, R1 test < 040912018
Opportunities
& Auto Loan Campaign Contact Admin, R1 test 4 0410512018
38 Queues & Consumer Loan Campaign Contact Admin, R1 test v 032902018
< Sanpshot Check for commercial Contact Admin, R1 test v 032902018
B To Do List
< Activity Campaign Contact Admin, R1 test v 032902018
% Managed Contacts & May Campaign Contact Admin, R1 test v 032012018
 camp 11 Contact Admin, R1 test v 032612018
@ Service Center
< Samcamp Contact Admin, R1 test v 032612018
# Marketing ¢ Campaign-re-test Contact Admin, R1 test v 032612018
- @ v
— < Campaign-26 Contact Admin, R1 test 03/262018
< Nokia Camapign Activity Admin, R1 test 03/262018
Campaigns & April Campaign Contact Admin, R1 test v 03/25/2018
NEW CAMPAIGN HX
E=] CAMPAIGN DATA
NAME1: *
OVERVIEW
Product Recommendations - Savings Account
TYPE:
(Activity v
COST:

2 b/ US AjaA B R &3y | [16px | [zoom
Savings products to contacts who do not have one.

3. Enter the following information:

« Enterthe campaign Name.

« Select the Type of campaign: Contact, Activity.
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« InCost, enter how much the campaign cost. This is an optional field and will only display in
the Campaign Summary report.

« Enter a Description of the campaign.

4. Click the EI button. Once saved, you will see additional options to complete the campaign for
recommending products.

Click the Campaign Items tab on the left side of page.

6. Click the Product Recommendations tab and click Add Recommendations . The New
Recommendation page is displayed.

NEW RECOMMENDATION o
PRODUCT. %

SAVINGS “ Regular Savings v
RANK: %

1 :
REASON

Recommend a savings account because they currently do not have one.

4

SCRIPT: %

REEZE b/ US AgaA BB &3Y | 16px | |Zoom

I noticed that you do not have savings account with us. Would you be interested in opening one or talking to someone about it?

7. Enter the following information

« Select the Product Type and Product that you would like to recommend based on the filters
from the list you have imported.

« Select the Rank the product

@ Note: Higher the product ranking, the product will be listed higher in the
recommendations.

« Enter a Reason for the product recommendation.
« Enter a Script employees can use when recommending this product.

8. Click Save.
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Distribution / View product recommendations

Once the product recommendations have been built, you will see the details on the overview page of
the campaign. Under the product recommendations portion of the page (bottom of screen), you will
have the option to show recommendation to all users or only users in the distribution list.

E:f? Note: For more information on how to add users to a distribution list, please see the
Marketing Campaigns - Distribution section of this guide.

Product recommendations can also be activated and inactivated using the bottom dropdown options.
When inactivated, product recommendations will not be displayed for your contacts.

CAMPAIGN: PRODUCT RECOMMENDATIONS - SAVINGS ACCOUNT

g CAMPAIGN DATA

NAME1: *
OVERVIEW

Product Recommendations - Savings Account

< |

&, TYPE:

DISTRIBUTIO! (Activity

COST.

<«

CAVMPAIGNITEMS  DESCRIPTION: %

@ =z

Recommended Savings products to contacts who do not have one.

CAMPAIGN STATS  DIGITAL MAILER

DISTRIBUTION DETAILS

b/ US AsaA B R EFY [Tmesne

16px

Launched ON: [ mpaign cannot be distributed. No Contacts were selected

Target Audience:
Total number of activities/contacts targeted in this campaign

Campaign Pipelines and Events:
Number of users included in campaign:

Number of pipelines and events included in campaign

Distribute pipelines and events to users or queues?

Product Recommendations:

Number of products recommended in this campaign

Show recommended products to all users, or only to distribution list?

Campaign Status:
Is campaign currently active?

Auto-refresh:
Refresh distribution list automatically?
Refreshusing: [N list

o
0
Pipelines: |0 Events: [0
Selected Users V|
1
Al V|
Yes W
No

<<
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Mail merge

Mail merge will allow users that have permission to Campaigns to setup plain text email templates to
send to contacts in the campaign. The Email Template is the fourth option within the Campaign

H CAMPAIGN: APRIL CAMPAIGN H x
D PIPELINE AND EVENTS PRODUCT RECOMMENDATIONS =1\ 1= 2.3
OVERVIE Sender
Arthur, Chester Alan |
Bee/Ce
«
CAMPAIGN ITEMS g sh.nags
- rama@balaji.com

lemar vanrolemgr

Subject

'You have qualified for a %%productname%%

Email Template

® b/ US AzaA BB &EY (A 16px_|[Zoom
Dear %%displayname%%,

“You have qualified for a %%productname %% based on your excellent credit. We are currently running a promotion to all qualified customers with a low interest offer for purchase of new car from the
list of dealers available on our bank website.

Sincerely,
%%sendername%%

Sender: This is the user who will be identified as the Sender of all emails. Any active user with
permission to Send Email will appear as an option to select.

Bcc / Cc: This is the remaining list of users from the Sender list. A campaign user can blind copy or
carbon copy any emails to users that have Campaign > Send email permission that are sent for the
campaign to customers.

Subject: The subject can be any text. Replacement keys enclosed in % %somekey% % can be
placed in the subject line to automatically replace the data. See example of xml template lookup data
below.

Email Template: The email template can be any text. Replacement keys enclosed in
%%somekey%% can be placed in the subject line to automatically replace the data. See example of
xml template lookup data below:

XML data lookup example: This example illustrates the campaign email data lookup. The key
sendername can be used in the subject or email template as % %sendername%%. When the email is
processed prior to being sent, the % %sendemame% % will be replaced with the value “Arthur Chester
Alan”. This value, which is auto-generated, corresponds to the user that was chosen from the Sender
selection.
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The following replacement keys are standard and will pull the corresponding data from your contact
list: companyname”, “firstname”, “lastname”, “displayname”

Example of subject: You have qualified for a %% productname% %
Example of email template:
Dear % %displayname% %,

You have qualified for a % %productname% % based on your excellent credit. We are currently
running a promotion to all qualified customers with a low interest offer if you buy a new car from the
list of dealers found on our banking website.

Sincerely,

% %sendername% %

Result example of subject after auto processing: You have qualified for a Low Interest Auto Loan
Result example of email template after auto processing:

Dear Bob Jones,

You have qualified for a Low Interest Auto Loan based on your excellent credit. We are currently
running a promotion to all qualified customers with a low interest offer if you buy a new car from the
list of dealers found on our banking website.

Sincerely,
Arthur Chester Alan

In the example above, options like % %sendername% % and % % productname% % are optional and
configured by CoreTrac Support. Please contact CoreTrac Support with questions

(coretracsupport@aptean.com).

When distributing the campaign, an email item will be created based on the Campaign email template
parameters for the email. The email will be queued with the subject, sender, Bcc / Cc, and body of the
email for the current campaign distributed list. As a reminder, campaigns can be partially distributed.
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Importing External Campaign Lists

If your Financial Institution uses other software programs to produce marketing campaign lists, you
can import those lists into ResourceOne for the purposes of pipeline and event distributions along
with product recommendations.

The rules to import list are as follows:

1. All contacts must be existing contacts (customers/members that have a unique identifier in
ResourceOne, this is typically SSN or Member number).

2. Thefile type needs to be in a .csv format and a column header will be required. For example,
you can use “Ekey” (for ExternalKey_ID as the column header) and for the unique identifier,
SSN or Customer/Member Number will be used. Whichever value (SSN or Customer/Member
Number) has been mapped from your core as the unique identifier for your clients will be the
value required in your external list file. All values should be included in double quotes. See the
example below:

(=] o=
HOME ~ INSERT ~ PAGELAYOUT ~ FORMULAS ~ DATA  REVIEW VW  ACROBAT  Team Chaitra Rao -

= = =2 AutoSum ~
= - EwopTet General - r ¥ Normal Bad = o 3 A A
F DB B E) Ty
er ter - § - 0% » &3 Conditional Formatas| Good Neutra | Insert Delete Format
Formatting = Table - - - & Clear~ Filter~ Select ~
styles cells Egiting

= ¥ cut
B Copy -
¥

Calibri clu A

r BIU- H- D-A. =

Paste

Import
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Importing a list
This section provides the information on importing external list.
To import a list

1. Create a new campaign and save.

2. Click the Distribution tab. The Distribution List page is displayed.

3. Click the 2=

button to add external list. The Import External List popup is displayed.

4.

g

DISTRIBUTION

== EContact Type : Commercial (Showing 49 of 69 items. Group continues on the next page.)
.

CAMPAIGN ITEMS

0 aa ‘Commercial 233
3 B abc Commercial GIS0004 565-5555
I ABC Bricks Commercial 050052 0
NOTES
[I  ABC Company Commercial 169858 512-236-9120
@ [ ABC Moving Co, inc. Commercial 713025 (512)555-6683
[ abcone Commercial 2135 512-222.2222
MENTS
ATTACHIENT O abc widgets Commercial C1S0009 512-444-4444
[J Abdul-Jabar Industries Commercial CIS0015 830) 440-7855
i
i
[ Abemathy Estate Commercial 745424 512-555-1212
CAMPAIGN STATS
0 AL Commercial 2321312312
[ERYYE Commercial 4242342
O Al'sPetshop Commercial 002176 555-121-3455
O august3d Commercial 555-555-555
[l BAY AREA CENTRAL CHURCH INC Commercial 505847 9259371405
[ Bay Solar Commercial 921418 555-1212
[ BBCTech Commercial 376121 5551212
(I Bird Industries Commercial 011466533 (713) 335-8998 -

CAMPAIGN: CAMP 11

£ 2Good 4 U Pies

12345678> | Page 10f8 | ltems 1

of 383

Commercial

[Contact Type

555-1212

(512)555-6555

Browse to the location of the external list that you would like to import. Click Select List.

IMPORT EXTERNAL LIST

CAMP 11

LIST LOCATION

Choose file | Import.csv

SELECT LIST CANCEL

The following page is displayed. From this page, you can view all of the contacts that are
recognized and are not recognized for import allowing you to make adjustments.
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5. Click Import list.

IMPORT EXTERNAL LIST ]
CAMP 11
FILE NAME:
|Import.csv |
NUMBER CONTACTS RECOGNIZED:
g )
NUMBER CONTACTS NOT RECOGNIZED:
0 J

BACK IMPORT LIST CANCEL
. ,

Once saved, you should see the list populate within the campaign.

Note: To add pipelines, events or recommend products based on the imported list ,
please follow the additional instructions under the section Campaign Items
of this guide.

CAMP 11 =R
=) USERS BY RULE USERS =
OVERVIEW @ @FBZ>0 [contactType W
8, . [ S
:
DISTRIBUTION ry 12 £55-1212
g
[l 2Good 4 UPies Commercial (512)555-5555
CAMPAIGN ITEMS B aa Commercial 233
Tj O abc Commercial CIS0004 555-5555
[0 ABC Bricks Commercial 050052 0
e O ABG Company Commercial 169858 512:236-9120
f [ ABC Moving Co, inc Commercial 713025 (512)555-6683
0 abeone Commercal 2135 5122222222
ArTReREE 0 abe widgets Commercal CIS0009 512.444.4444
.‘.N' [0 Abdul-Jabar Industries. Commercial CIS0015 (830) 440-7855
=] Abernathy Estate Commercial 745424 512-555-1212
CAMBACH SIS o0 AL Commercial 2321312312
O AL Commercial 4242342
[ ArsPetshop Commercial 002176 555-121-3455
=] august30 Commercial 555-555-555
[ BAY AREA CENTRAL CHURCH INC Commercial 505847 6250371405
O Bay Solar Commercial 821418 5551212
0 BBCTech Commercial 376121 5551212
.0 erd industres Commercial 011486533 (712) 335-2908 o
<12345678> | Page 10f8 | ltems 1-50 of 386
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Reporting for Marketing Campaigns

A status report can be generated to provide information about a campaign that has been launched.

To generate a report

1.

= RESOURCEONE
Opportunities

4 Queues

@ To Do List

% Managed Contacts

9 Service Center

w* Marketing

Marketing Lists

Campaigns

|2 Case Communication
2 Case List

ECategory : Goals and Compensation

|2 Compensation Detail

[ Gompensation Info
|2 Compensation Summary
B Goals

ECategory : Marketing

2 Campaign Report

STANDARD REPORTS

Go to Reports > Browse. The Standard Reports is displayed.

[rerorr T ooy

ECategory : Case Management

Case Management

Case Management

Goals and Compensation
Goals and Gompensation
Goals and Compensation

Goals and Compensation

Marketing

Q | & RIADMIN ~

E£ Reports -y -
ECategory : Opportunities and Production

B [ Branch Performance Opportunities and Production

2 Events Opportunities and Production

(EITED G B Lost Opportunities and Production
Report Writer 2 Pipelines Opportunities and Production

B Production Opportunities and Production

Pending Reports B Referral Summary Opportunities and Production

B Resources B Referals Opportunities and Production
|2 Tasks Opportunities and Production

& Administration B Training Opportunities and Production

2 My Profile B Category : Profitability
2 Contact Profitability Profitability
(@ sign OfF |2 Most Profitable Contacts Profitability

« o Tot T T >
@A A=TEAN <1> | Page 10of 1 | ltems 1-20 of 20

2. Click Campaign Report under Category: Marketing. The Campaign Report page is
displayed.

= A=SoURCEONE STANDARD REPORTS Q | & RIADMIN ~
Opportunities CAMPAIGN REPORT
2 Queues CAMPAIGN: *
Basic Checking Opportunity C
) ToE i ‘ asic ecking Opportunity Campaign V\
FORMAT N
8 Managed Contacts [Standard v|
@ Service Center RUN REPORT | RUN IN BACKGROUND

w* Marketing
Marketing Lists
Campaigns

E£ Reports
Browse
Custom Reports
Report Writer
Pending Reports

W Resources

o Administration

& My Profile

(@ sign off

BArTEAN

3. Select the Campaign

4. Select the Format in which report to be generated.
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5. Click one of the following

« Run Report - To generate and display the report immediately.

« Run in Background - To process the report generation in background. Users can view this
report under Reports > Pending Reports when the process status is completed.

Ef’ Note: The Run in Background option is typically used when reports with large
amounts of historical data are required.

The following image shows the display results or status of campaign items (Pipelines, Events, and
Recommendations) when user clicks Run Report.

A=ESOURCEONE

Opportunities CAMPAIGN REPORT

STANDARD REPORTS

Q | & RIADMIN ~

CONFIGURE

) Gz [© © 1< ¢ ot > Hl[ewonomesdecssroma v oo & @) 8

B To Do List Basic Checking Opportunity Campaign Campaigh Summar

% Managed Contacts Name: Basic Checkin,

@ Senvice Center Type Contact

Opportunity Campaign

Campaign Date: 61112015 2:17:25 PM

Description:

Test

# Marketing Campaign Cost: 1000.00
Total Contacts: 308
Marketing Lists Total Employees: o
Pipeline Template?:  Yes
Campaigns EventTemplate?  Yes
E£ Reports Pipeline Summary Number Distributed: 297
Browse Number Won 7 07 %
R — Number Open: 3 9192%
Number In Progress: 3 101%
Report Writer Number Lost 0 0.00%
Number Undistributed: 0
Pending Reports
Event Summary Number Distributed: 0

W Resources

o Administration Number Occurred: 0
Number Scheduled: 0
Number Overdue: o

& My Profile

(= sign off

B ~APTEAN

Ef’ Note: Please keep in mind that the data in your report will be reflective of the Campaign

Items you have used (you may not see data for all three categories).
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